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***********************************************

Clare, Debra, Distinguished Guests, Ladies and Gentlemen,


Good afternoon.  It gives me great pleasure to join you all for this Conference.

2.
Later this afternoon, a number of highly regarded experts will share with us how they see the wine trading business in Asia further evolving in the years to come.  We look forward to benefitting from their knowledge and insights.  Before giving the floor over to them, I will, for what it’s worth, give you a brief overview of what the Hong Kong Government has been doing in facilitating the further development of wine-related business in Hong Kong.

Providing the right environment for wine business to flourish
3.
The industry has forecast strong growth in demand for wine in Asia, particularly across Mainland China.  We in Hong Kong are keen to help overseas winemakers get ahead in the race to develop Asia’s wine trade.  We believe that Hong Kong has a lot to offer as a platform for tapping the Asian market.

4.
Hong Kong has the good fortune of being located right next to one of the fastest growing economies in the world.  Many Hong Kong traders are well connected with their counterparts in Mainland China.  Our entrepreneurs also have years of experience in handling fine wine, as a merchant as well as a connoisseur.  Hong Kong speaks English as well as Putonghua.  We also know the wining and dining preferences of Asians. 
5.
I must of course mention Hong Kong’s strong fundamentals as a financial, business and logistics centre.  Taken together, all these place Hong Kong in a good position to help wine traders capture the business opportunities presented by growing affluence across Mainland China.
6.
In 2010, some 22.6 million visitors from Mainland China came to Hong Kong on business or leisure trips.  They spent on average about US$1,000 here in Hong Kong, including shopping for finer things in life, be it high fashion, jewellery, watches or wine.  The number of Mainland visitors continues to surge this year, reaching 20 million in the first nine months of 2011.  Many of them, including those from second or third tier cities, are trend-setters for consumers back home.
7.
Hong Kong thus provides a very good launching pad for showcasing your wines and related merchandise to Chinese consumers.  A Hong Kong presence, if positioned well, helps raise the profile and reputation of your firms/labels in Mainland China.
Supportive measures
8.
Apart from removing wine duties altogether in 2008, we have rolled out a number of supportive measures to fortify Hong Kong’s development as a wine hub in the region.  Our policy is to provide the right environment that allows our wine merchants to put their expertise to good use and practise what they are best at, i.e. matching overseas suppliers with buyers in Asia.

9.
Let me give you a quick update on these supportive measures.
(i) Facilitating imports from Hong Kong to the Mainland

10.

With support from the Mainland Customs, we introduced in June 2010 a pilot scheme to facilitate movement of wines from HK to the Mainland.  Traders may seek evaluation of Mainland wine tariff in advance whilst the wines are still in Hong Kong.  This helps compress the clearance time when the wines arrive at the Mainland ports. 
(ii) Storage Certification Scheme
11.

Quality storage facilities are important in preserving the value of wine as an investment asset.  With our assistance, the Hong Kong Quality Assurance Agency (HKQAA) launched in 2009 a certification scheme for wine storage facilities.  HKQAA has benchmarked their requirements against international standards.  The scheme is well-received.  Some 32 facilities have been accredited so far.
12.

To give added value, HKQAA has recently extended the scheme to the wine retailing, consumption and transportation ends.  The ultimate objective is to cover the entire supply chain.

(iii) Manpower training and education 
13.
The booming market in wine trading brings healthy demand for manpower training and education.  Many public and private training institutions have responded by strengthening their wine-related courses. 

14.

The Hong Kong Government has been facilitating two-way dialogue between the training institutions and the industry.  We have also encouraged partnership between our training institutions and their overseas counterparts.  We have, for example, Asia’s first wine MBA course here, which is the fruit of collaboration between one of our universities and Bordeaux.
15.

According to the industry, experts trained elsewhere are now more eager to come to Hong Kong because of the growing opportunities here.  The Hong Kong Government does not impose restrictions on their entry for work here.
(iv) Enforcement action against counterfeit wine

16.

Whilst Hong Kong has a clean record, we recognize the importance of vigilance against wine counterfeits.  

17.
Our Customs officers carry out continuous risk assessments and, as necessary, inspection of wine imports.  The Customs and Excise Department has formed an alliance with the industry.  They have strengthened liaison with overseas enforcement agencies to promote exchange of intelligence.  Moreover, they are keeping a close watch over the development of new technologies for wine authentication.
(v) Co-operation with trading partners and Promotional Events
18.

In the past two years or so, we have signed 12 co-operation agreements or MOUs on wine with major wine-producing countries and regions.  It is due in no small measure to the hard work of the consulate staff of our trading partners in Hong Kong.  These include France, Italy, Spain, Australia, US, New Zealand, Portugal, Chile and Hungary.  We seek to strengthen co-operation in areas such as promotion of wine trading and investment, tourism, education, as well as the fight against counterfeit wine.
19.

In Hong Kong, the Government has been synchronizing the promotion strategies of our three related agencies, namely the Trade Development Council, Invest Hong Kong and the Hong Kong Tourism Board.  To maximize impact, we have put our key wine promotion events together.  The months of October and November have now become the ‘wine season’ in Hong Kong!

20.
Take this year as an example.  In the 4th week of October, Burgundy of France shared with us their passion on wines and cuisines in their first large-scale promotion event here in Hong Kong.  That was immediately followed by the popular Wine and Dine Festival starting from 27 October.  This event is held jointly with our friends from Bordeaux of France.  Over a period of four days, this outdoor festival has attracted over 160,000 visitors and local people.

21.
Today, we have the TDC wine fair, which has grown to become one of Asia’s largest wine exhibitions in a short span of four years.  And early next week, we will have an international wine conference attended by world-renowned wine experts and VIPs.
22.

Hong Kong is also privileged to be the chosen venue for other international wine events.  Vinexpo, which does not need any introduction here, is coming back to Hong Kong for the fifth time next May. 
23.

We also join wine events overseas.  We participated in Italy’s international wine exhibition in Verona in April 2011.  Hong Kong will be represented at the Bordeaux Wine Festival next June.  From time to time, TDC organizes delegations for our traders to places including wine-producing regions.  
Business Outcome

24.

We have come a long way in a relatively short time, thanks to the assistance of our trading partners as well as the drive and entrepreneurial spirit of our business community.  The robust response from the market exceeds our expectations.  The value of our wine imports has increased by leaps and bounds.  It grows from US$204 million in 2007 to US$898 million in 2010.  In the first eight months of 2011, the figure reached US$857 million.  This is an increase of another 65% over the same period last year.
25. 
Wine auctions have flourished.  More than 60 wine auctions have been held in HK since our duty exemption in 2008.  Hong Kong has firmly established its position as one of the three largest wine auction centres in the world.  In 2010, Hong Kong topped the list, surpassing New York and London. 

26.

Many companies have set up or expanded their wine business here.  Between our duty exemption in 2008 and the end of 2010, some 480 new wine companies have started their business here.  Many new comers from overseas countries appreciate the assistance rendered by InvestHK.  New business models are emerging, such as modern wine bars and personalized wine storage areas.   This adds diversity to our wine-related business.
27.

Consumers have benefited from competitive prices and wider choice.  
28.

The growth in wine-related business has also brought substantive economic benefits to Hong Kong.  Jobs have been created.  It has also brought synergy to other sectors including catering and hospitality, tourism, wine education as well as warehousing.
29.

We carried out a survey among operators of accredited wine storage premises earlier this year.  Their total storage area has increased by about 60% since we became a free wine port.  The quantity of wines stored has grown by about 75%.
Future challenges
30.

There is of course no room for complacency, given the very competitive environment that we are operating in.  We will continue to work with the industry for maintaining sustainable growth.
31.

Looking ahead, our Chief Executive has announced in his Policy Address in October that we would set up an International Cuisine College by 2014.  This provides added room for us to consolidate our position as the culinary capital in this part of the world.  There will also be wider opportunities for co-operation with our trading partners in areas including the exchange of chefs, the pairings between wines and food, as well as wine education.  In parallel, we are encouraging our training institutions to explore how best to make use of Hong Kong as a platform to meet the growing demands for wine education and training from prospective clients in Mainland China.
32.    On storage, we are earnestly examining ways to further develop our certification scheme, thereby enhancing its value to investors who look for first class warehousing services for their wine collections.  
33.    We are also watching out for new opportunities on the horizon, such as those related to investments in wine futures.  
34.    Should you feel that there are areas where the Hong Kong Government could do more to facilitate the development of wine-related business, please do let us know.  
Conclusion

35.

Ladies and gentlemen, with the concerted efforts of industry players like those of you who are present here, Hong Kong has become a wine trading and distribution hub.  We will continue to move forward, welcoming new ideas and new players along the way.  Let us continue to work together.  The Hong Kong Government is committed to maintaining our business-friendly environment for everyone.

36.

We wish you all good business.  Thank you.
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