	
	Examination of Estimates of Expenditure 2012-13
	Reply Serial No.

	
	CONTROLLING OFFICER’S REPLY TO
INITIAL WRITTEN QUESTION
	CEDB(CIT)011

	
	
	Question Serial No.

	
	
	0535

	

	Head :
	152 Government Secretariat:

Commerce and Economic

Development Bureau (Commerce,

Industry and Tourism Branch)
	Subhead (No. & title) :
	

	

	Programme :
	(2) Commerce and Industry

	

	Controlling Officer :
	Permanent Secretary for Commerce and Economic Development
(Commerce, Industry and Tourism)

	
	

	Director of Bureau :
	Secretary for Commerce and Economic Development

	
	


Question :

Please provide details regarding the continued support to further develop wine-related business in Hong Kong, including specific measures, manpower deployment and the expenditure required.  Please also advise if the Administration has assessed the impact of the European debt crisis upon the local wine industry, such as the business volume of wine re-exports in the Asian region, and what complementary measures will be taken accordingly.

Asked by :
Hon. CHEUNG Yu-yan, Tommy

Reply :

Details of our efforts in 2011-12 to support the development of wine-related businesses are given below - 
(a)
trade and investment promotion: Invest Hong Kong (InvestHK), through its overseas offices, actively encouraged foreign wine companies to set up/expand business in Hong Kong, by advertising the relative advantages of Hong Kong as an ideal platform for tapping the Asian market (in particular the Mainland).  We in the Commerce and Economic Development Bureau co-ordinated the promotion strategy of relevant agencies, namely the Hong Kong Trade Development Council (TDC), the Hong Kong Tourism Board (HKTB), and InvestHK.  HKTB organised the third Wine and Dine Festival in late October 2011.  This was followed by TDC’s fourth Hong Kong International Wine and Spirits Fair in early November, the largest one of its kind in Asia.


According to the Census and Statistics Department, in the year 2010-11, over 200 companies with wine as their core business were newly established in Hong Kong.  Wine-related businesses in Hong Kong continued to thrive in 2011.  Wine imports reached $9.7 billion, representing an increase of 40% relative to 2010.  In 2011, Hong Kong also kept its title as the largest wine auction centre in the world, for two consecutive years.  The total auction sales amounted to $1.78 billion;

(b)
facilitating the movement of wine imports into the Mainland: in June 2010, we rolled out with the Mainland Customs facilitation measures for wines imported from Hong Kong.  The measures include pre-valuation of duty whilst the wines are in Hong Kong and compression of clearance time at Mainland ports.  The measures are being tried out in Shenzhen.  So far, more than 40 Hong Kong companies have registered for participation in the scheme.  We are now discussing with the Mainland on how to make the scheme more user-friendly, including extending the scheme beyond Shenzhen;

(c)
manpower training and education: the Government has been fostering close liaison between the industry and the training institutions, with a view to allowing the two sides to work together in assessing long-term manpower needs and in mapping out the best way for meeting such needs.  Responding to rising demand and driven by market forces, public as well as private training institutions are enriching/expanding their wine appreciation courses and developing enhanced manpower training programmes.   


For instance, the Vocational Training Council (VTC) has been expediting the launching of new wine-related courses and modules since 2009 and strengthening its partnership with overseas institutions.  This enhances the training that VTC offers to personnel ranging from sommeliers to frontline catering staff.  There are 1 900 places in the 2011-12 academic year,　and the figure will grow to 2 200 in 2012-13.  VTC will also establish an International Cuisine College in 2014.  As part of our efforts to sustain the development of wine-related business in Hong Kong, the College is to provide training on food and wine pairing, wine appreciation and other wine-related matters.  


We have also encouraged partnership between local and overseas training institutions through the co-operation agreements signed with our trading partners.  For example, the School of Professional and Continuing Education of the University of Hong Kong partnered with a French institution to launch the first Master of Business Administration’s programme in Hong Kong on wine.  The programme seeks to nurture managers with a good understanding of the wine business environment.  At present, a total of 50 places are offered under the programme.  The first batch of students graduated in 2011;  

(d)
wine storage: with the assistance of the Government, the Hong Kong Quality Assurance Agency launched a scheme for accrediting storage facilities in late 2009.  At present, 32 facilities have been accredited.  The scheme has been expanded to the retail/consumption and transportation sectors in 2011, covering the whole supply chain.  According to our survey in 2011, the total floor area for wine storage run by the accredited companies has increased by 60%, relative to the capacity available before wine duty exemption.  We are examining ways to further refine the scheme, with a view to attracting more Asian investors to store their investment-grade wines in Hong Kong;
(e)
combating counterfeit wine: the Customs and Excise Department (C&ED) has established a dedicated investigation team since August 2008 to tackle counterfeit wine.  In October 2008, the Department formed an alliance with the industry for strengthening co-operation in intelligence collection and enhancing their capacity in monitoring market activities.  In May 2011, they set up a specialist team under the alliance, drawing in experts to assist in enforcement against counterfeit wine.  C&ED has also established a liaison network with overseas and Mainland enforcement agencies for the purpose of enhancing its capability in intercepting suspected counterfeit wine and verifying wine authenticity; and 

(f)
up to 2011, we have signed co-operation agreements with 12 major wine-producing countries/regions, including France (and its Bordeaux and Burgundy regions), the USA (and its Washington and Oregon states), Portugal, Spain, Australia, Chile, Italy, Hungary and New Zealand to strengthen promotional activities in areas including wine-related trade, investment and tourism, etc..
In 2011, the local government in Burgundy organised a large-scale wine promotion event in Hong Kong for the first time.  Italy was the partner country for TDC’s International Wine and Spirits Fair.  For our co-operation agreement with Bordeaux, we signed a supplementary agreement with them in 2011 for the purpose of strengthening our collaborations in the Wine and Dine Festival.　Bordeaux would endeavour to bring more wine and food traders to the event. 
In 2012-13, the Government will continue to roll forward and keep up the momentum of our work, for the purpose of sustaining the development of wine-related businesses.  

We coped with the workload arising from the implementation of the above measures through re-deployment of existing resources.  The related expenditure was subsumed under the establishment of and provision for the Commerce, Industry and Tourism Branch of this Bureau. It is difficult to quantify such expenditure separately.  Other than that, the main expenses went to two key wine-related promotion events.  They were the Hong Kong Wine and Dine Festival organised by HKTB and the Hong Kong International Wine and Spirits Fair staged by TDC.  The costs were recovered through government subvention, charging of fees or commercial sponsorship. 

Apart from implementing various support measures, we have been keeping an eye on the market.  Despite uncertainties about the economic environment, the industry is generally upbeat about the prospects of wine-related business.  According to Vinexpo’s market survey which was released this month, Asia would account for more than half of the growth in wine consumption worldwide between 2011 and 2015; the consumption of wines in Mainland China (including Hong Kong) will grow by 54.2%.  We will continue to keep changes in market conditions under close monitoring.
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Question :

What were the number of persons engaged in wine-related business and its increase for the past three years respectively?  What wine-related courses were offered in Hong Kong and how many places were available during the same period?  What are the projected figures for 2012-13?  How would the Administration assess the effectiveness of training resources currently provided in meeting the long-term manpower needs of the industry and enhancing the competitive edge of those in the business to strengthen Hong Kong’s position as a wine distribution hub?

Asked by :
Hon. CHEUNG Yu-yan, Tommy

Reply :

The Government carried out a survey in 2010 to understand the manpower and training situation in the wine industry.　According to the survey, in 2008 and 2009, the number of persons engaged in wine-related businesses (including wine trading, retailing, warehousing, catering and transportation, etc.) has increased by more than 5 000, bringing the total to nearly 40 000 by the end of 2009.　The increase is equivalent to about 1 000 full-time jobs.  We did not conduct a similar survey in 2011.  Nonetheless, according to industry feedback, we believe that the employment figure continues to rise.   

As regards training courses, the above survey also indicates that the number of wine-related manpower and professional courses (including sommelier and bar tendering training as well as wine business/management courses, etc.) grew from 21 in 2007 to 86 in 2009.  The number of participants in these courses exceeded 8 500 in 2009, representing an increase of more than 200% compared with about 2 400 participants in 2007.　

The Government has been fostering close liaison between the industry and the training institutions, with a view to allowing the two sides to work together in assessing long-term manpower needs and in mapping out the best way for meeting such needs.  Responding to rising demand and driven by market forces, public as well as private training institutions are enriching/expanding their wine appreciation courses and developing enhanced manpower training programmes. 

For instance, the Vocational Training Council (VTC) has been expediting the launching of new wine-related courses and modules since 2009 and strengthening its partnership with overseas institutions.  This enhances the training that VTC offers to personnel ranging from sommeliers to frontline catering staff.  There are 1 900 places in the 2011-12 academic year,　and the figure will grow to 2 200 in 2012-13.  VTC will also establish an International Cuisine College in 2014.  As part of our efforts to sustain the development of wine-related business in Hong Kong, the College is to provide training on food and wine pairing, wine appreciation and other wine-related matters.

We have also encouraged partnership between local and overseas training institutions through the co-operation agreements signed with our trading partners.  For example, the School of Professional and Continuing Education of the University of Hong Kong partnered with a French institution to launch the first Master of Business Administration’s programme in Hong Kong on wine.  The programme seeks to nurture managers with a good understanding of the wine business environment.  At present, a total of 50 places are offered under the programme.  The first batch of students graduated in 2011. 
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Question :

The Commerce, Industry and Tourism Branch will continue to support the further development of wine-related businesses in Hong Kong in 2012-13.  What are the details?  The Government has proposed revitalising the Haw Par Mansion as a wine centre, but eventually no tender was submitted.  Has the Government any plan to convert another area or any government building into a wine centre?  If yes, what are the details?  If no, what are the reasons?

Asked by :
Hon. LAM Tai-fai

Reply :

Details of our efforts in 2011-12 to support the development of wine-related businesses are given below - 
(a)
trade and investment promotion: Invest Hong Kong (InvestHK), through its overseas offices, actively encouraged foreign wine companies to set up/expand business in Hong Kong, by advertising the relative advantages of Hong Kong as an ideal platform for tapping the Asian market (in particular the Mainland).  We in the Commerce and Economic Development Bureau co-ordinated the promotion strategy of relevant agencies, namely the Hong Kong Trade Development Council (TDC), the Hong Kong Tourism Board (HKTB), and InvestHK.  HKTB organised the third Wine and Dine Festival in late October 2011.  This was followed by TDC’s fourth Hong Kong International Wine and Spirits Fair in early November, the largest one of its kind in Asia.


According to the Census and Statistics Department, in the year 2010-11, over 200 companies with wine as their core business were newly established in Hong Kong.  Wine-related businesses in Hong Kong continued to thrive in 2011.  Wine imports reached $9.7 billion, representing an increase of 40% relative to 2010.  In 2011, Hong Kong also kept its title as the largest wine auction centre in the world, for two consecutive years.  The total auction sales amounted to $1.78 billion;

(b)
facilitating the movement of wine imports into the Mainland: in June 2010, we rolled out with the Mainland Customs facilitation measures for wines imported from Hong Kong.  The measures include pre-valuation of duty whilst the wines are in Hong Kong and compression of clearance time at Mainland ports.  The measures are being tried out in Shenzhen.  So far, more than 40 Hong Kong companies have registered for participation in the scheme.  We are now discussing with the Mainland on how to make the scheme more user-friendly, including extending the scheme beyond Shenzhen;

(c)
manpower training and education: the Government has been fostering close liaison between the industry and the training institutions, with a view to allowing the two sides to work together in assessing long-term manpower needs and in mapping out the best way for meeting such needs.  Responding to rising demand and driven by market forces, public as well as private training institutions are enriching/expanding their wine appreciation courses and developing enhanced manpower training programmes.   


For instance, the Vocational Training Council (VTC) has been expediting the launching of new wine-related courses and modules since 2009 and strengthening its partnership with overseas institutions.  This enhances the training that VTC offers to personnel ranging from sommeliers to frontline catering staff.  There are 1 900 places in the 2011-12 academic year,　and the figure will grow to 2 200 in 2012-13. VTC will also establish an International Cuisine College in 2014.  As part of our efforts to sustain the development of wine-related business in Hong Kong, the College is to provide training on food and wine pairing, wine appreciation and other wine-related matters.  


We have also encouraged partnership between local and overseas training institutions through the co-operation agreements signed with our trading partners.  For example, the School of Professional and Continuing Education of the University of Hong Kong partnered with a French institution to launch the first Master of Business Administration’s programme in Hong Kong on wine.  The programme seeks to nurture managers with a good understanding of the wine business environment.  At present, a total of 50 places are offered under the programme.  The first batch of students graduated in 2011;  

(d)
wine storage: with the assistance of the Government, the Hong Kong Quality Assurance Agency launched a scheme for accrediting storage facilities in late 2009.  At present, 32 facilities have been accredited.  The scheme has been expanded to the retail/consumption and transportation sectors in 2011, covering the whole supply chain.  According to our survey in 2011, the total floor area for wine storage run by the accredited companies has increased by 60%, relative to the capacity available before wine duty exemption.  We are examining ways to further refine the scheme, with a view to attracting more Asian investors to store their investment-grade wines in Hong Kong;
(e)
combating counterfeit wine: the Customs and Excise Department (C&ED) has established a dedicated investigation team since August 2008 to tackle counterfeit wine.  In October 2008, the Department formed an alliance with the industry for strengthening co-operation in intelligence collection and enhancing their capacity in monitoring market activities.  In May 2011, they set up a specialist team under the alliance, drawing in experts to assist in enforcement against counterfeit wine.  C&ED has also established a liaison network with overseas and Mainland enforcement agencies for the purpose of enhancing its capability in intercepting suspected counterfeit wine and verifying wine authenticity; and 

(f)
up to 2011, we have signed co-operation agreements with 12 major wine-producing countries/regions, including France (and its Bordeaux and Burgundy regions), the USA (and its Washington and Oregon states), Portugal, Spain, Australia, Chile, Italy, Hungary and New Zealand to strengthen promotional activities in areas including wine-related trade, investment and tourism, etc..
In 2011, the local government in Burgundy organised a large-scale wine promotion event in Hong Kong for the first time.  Italy was the partner country for TDC’s International Wine and Spirits Fair.  For our co-operation agreement with Bordeaux, we signed a supplementary agreement with them in 2011 for the purpose of strengthening our collaborations in the Wine and Dine Festival.　Bordeaux would endeavour to bring more wine and food traders to the event. 
In 2012-13, the Government will continue to roll forward and keep up the momentum of our work, for the purpose of sustaining the development of wine-related businesses.  

As regards the Haw Par Mansion (HPM), the Development Bureau conducted an open tender exercise twice in 2011 for revitalising HPM for commercial purposes that included but were not limited to wine-related businesses.  The two tender exercises were subsequently cancelled as the tenders received did not conform to the mandatory requirements stated in the tender documents.  Similar exercises may be conducted in future as and when other suitable sites are identified.  There is no such plan at the moment.
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Question :

On the support for the development of wine-related businesses, please inform this Committee of the progress of work relating to trade and investment promotion, facilitating the movement of wine imports into the Mainland, manpower training and education, benchmarking Hong Kong’s wine storage facilities with international standards, combating counterfeits, and collaboration with the trading partners of Hong Kong in 2011-12, as well as the resources and expenditure involved.  Has the Administration any work plan in 2012-13 to support the further development of wine-related businesses in Hong Kong?  What is the estimated expenditure involved?

Asked by :
Hon. LAU Kin-yee, Miriam

Reply :
Details of our efforts in 2011-12 to support the development of wine-related businesses are given below - 
(a)
trade and investment promotion: Invest Hong Kong (InvestHK), through its overseas offices, actively encouraged foreign wine companies to set up/expand business in Hong Kong, by advertising the relative advantages of Hong Kong as an ideal platform for tapping the Asian market (in particular the Mainland).  We in the Commerce and Economic Development Bureau co-ordinated the promotion strategy of relevant agencies, namely the Hong Kong Trade Development Council (TDC), the Hong Kong Tourism Board (HKTB), and InvestHK.  HKTB organised the third Wine and Dine Festival in late October 2011.  This was followed by TDC’s fourth Hong Kong International Wine and Spirits Fair in early November, the largest one of its kind in Asia.


According to the Census and Statistics Department, in the year 2010-11, over 200 companies with wine as their core business were newly established in Hong Kong.  Wine-related businesses in Hong Kong continued to thrive in 2011.  Wine imports reached $9.7 billion, representing an increase of 40% relative to 2010.  In 2011, Hong Kong also kept its title as the largest wine auction centre in the world, for two consecutive years.  The total auction sales amounted to $1.78 billion;

(b)
facilitating the movement of wine imports into the Mainland: in June 2010, we rolled out with the Mainland Customs facilitation measures for wines imported from Hong Kong.  The measures include pre-valuation of duty whilst the wines are in Hong Kong and compression of clearance time at Mainland ports.  The measures are being tried out in Shenzhen.  So far, more than 40 Hong Kong companies have registered for participation in the scheme.  We are now discussing with the Mainland on how to make the scheme more user-friendly, including extending the scheme beyond Shenzhen;

(c)
manpower training and education: the Government has been fostering close liaison between the industry and the training institutions, with a view to allowing the two sides to work together in assessing long-term manpower needs and in mapping out the best way for meeting such needs.  Responding to rising demand and driven by market forces, public as well as private training institutions are enriching/expanding their wine appreciation courses and developing enhanced manpower training programmes.   


For instance, the Vocational Training Council (VTC) has been expediting the launching of new wine-related courses and modules since 2009 and strengthening its partnership with overseas institutions.  This enhances the training that VTC offers to personnel ranging from sommeliers to frontline catering staff.  There are 1 900 places in the 2011-12 academic year,　and the figure will grow to 2 200 in 2012-13.  VTC will also establish an International Cuisine College in 2014.  As part of our efforts to sustain the development of wine-related business in Hong Kong, the College is to provide training on food and wine pairing, wine appreciation and other wine-related matters.  


We have also encouraged partnership between local and overseas training institutions through the co-operation agreements signed with our trading partners.  For example, the School of Professional and Continuing Education of the University of Hong Kong partnered with a French institution to launch the first Master of Business Administration’s programme in Hong Kong on wine.  The programme seeks to nurture managers with a good understanding of the wine business environment.  At present, a total of 50 places are offered under the programme.  The first batch of students graduated in 2011;  

(d)
wine storage: with the assistance of the Government, the Hong Kong Quality Assurance Agency launched a scheme for accrediting storage facilities in late 2009.  At present, 32 facilities have been accredited.  The scheme has been expanded to the retail/consumption and transportation sectors in 2011, covering the whole supply chain.  According to our survey in 2011, the total floor area for wine storage run by the accredited companies has increased by 60%, relative to the capacity available before wine duty exemption.  We are examining ways to further refine the scheme, with a view to attracting more Asian investors to store their investment-grade wines in Hong Kong;
(e)
combating counterfeit wine: the Customs and Excise Department (C&ED) has established a dedicated investigation team since August 2008 to tackle counterfeit wine.  In October 2008, the Department formed an alliance with the industry for strengthening co-operation in intelligence collection and enhancing their capacity in monitoring market activities.  In May 2011, they set up a specialist team under the alliance, drawing in experts to assist in enforcement against counterfeit wine.  C&ED has also established a liaison network with overseas and Mainland enforcement agencies for the purpose of enhancing its capability in intercepting suspected counterfeit wine and verifying wine authenticity; and 

(f)
up to 2011, we have signed co-operation agreements with 12 major wine-producing countries/regions, including France (and its Bordeaux and Burgundy regions), the USA (and its Washington and Oregon states), Portugal, Spain, Australia, Chile, Italy, Hungary and New Zealand to strengthen promotional activities in areas including wine-related trade, investment and tourism, etc..
In 2011, the local government in Burgundy organised a large-scale wine promotion event in Hong Kong for the first time.  Italy was the partner country for TDC’s International Wine and Spirits Fair.  For our co-operation agreement with Bordeaux, we signed a supplementary agreement with them in 2011 for the purpose of strengthening our collaborations in the Wine and Dine Festival.　Bordeaux would endeavour to bring more wine and food traders to the event. 
In 2012-13, the Government will continue to roll forward and keep up the momentum of our work, for the purpose of sustaining the development of wine-related businesses.  

We coped with the workload arising from the implementation of the above measures through re-deployment of existing resources.  The related expenditure was subsumed under the establishment of and provision for the Commerce, Industry and Tourism Branch of this Bureau. It is difficult to quantify such expenditure separately.  Other than that, the main expenses went to two key wine-related promotion events.  They were the Hong Kong Wine and Dine Festival organised by HKTB and the Hong Kong International Wine and Spirits Fair staged by TDC.  The costs were recovered through government subvention, charging of fees or commercial sponsorship. 
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Question :

Please advise on the expenditure and manpower involved in supporting the further development of wine-related business in Hong Kong.

Asked by :
Hon. LEE Wai-king, Starry

Reply :

Details of our efforts in 2011-12 to support the development of wine-related businesses are given below - 
(a)
trade and investment promotion: Invest Hong Kong (InvestHK), through its overseas offices, actively encouraged foreign wine companies to set up/expand business in Hong Kong, by advertising the relative advantages of Hong Kong as an ideal platform for tapping the Asian market (in particular the Mainland).  We in the Commerce and Economic Development Bureau co-ordinated the promotion strategy of relevant agencies, namely the Hong Kong Trade Development Council (TDC), the Hong Kong Tourism Board (HKTB), and InvestHK.  HKTB organised the third Wine and Dine Festival in late October 2011.  This was followed by TDC’s fourth Hong Kong International Wine and Spirits Fair in early November, the largest one of its kind in Asia.


According to the Census and Statistics Department, in the year 2010-11, over 200 companies with wine as their core business were newly established in Hong Kong.  Wine-related businesses in Hong Kong continued to thrive in 2011.  Wine imports reached $9.7 billion, representing an increase of 40% relative to 2010.  In 2011, Hong Kong also kept its title as the largest wine auction centre in the world, for two consecutive years.  The total auction sales amounted to $1.78 billion;

(b)
facilitating the movement of wine imports into the Mainland: in June 2010, we rolled out with the Mainland Customs facilitation measures for wines imported from Hong Kong.  The measures include pre-valuation of duty whilst the wines are in Hong Kong and compression of clearance time at Mainland ports.  The measures are being tried out in Shenzhen.  So far, more than 40 Hong Kong companies have registered for participation in the scheme.  We are now discussing with the Mainland on how to make the scheme more user-friendly, including extending the scheme beyond Shenzhen;

(c)
manpower training and education: the Government has been fostering close liaison between the industry and the training institutions, with a view to allowing the two sides to work together in assessing long-term manpower needs and in mapping out the best way for meeting such needs.  Responding to rising demand and driven by market forces, public as well as private training institutions are enriching/expanding their wine appreciation courses and developing enhanced manpower training programmes.   


For instance, the Vocational Training Council (VTC) has been expediting the launching of new wine-related courses and modules since 2009 and strengthening its partnership with overseas institutions.  This enhances the training that VTC offers to personnel ranging from sommeliers to frontline catering staff.  There are 1 900 places in the 2011-12 academic year,　and the figure will grow to 2 200 in 2012-13.  VTC will also establish an International Cuisine College in 2014.  As part of our efforts to sustain the development of wine-related business in Hong Kong, the College is to provide training on food and wine pairing, wine appreciation and other wine-related matters.  


We have also encouraged partnership between local and overseas training institutions through the co-operation agreements signed with our trading partners.  For example, the School of Professional and Continuing Education of the University of Hong Kong partnered with a French institution to launch the first Master of Business Administration’s programme in Hong Kong on wine.  The programme seeks to nurture managers with a good understanding of the wine business environment.  At present, a total of 50 places are offered under the programme.  The first batch of students graduated in 2011;  

(d)
wine storage: with the assistance of the Government, the Hong Kong Quality Assurance Agency launched a scheme for accrediting storage facilities in late 2009.  At present, 32 facilities have been accredited.  The scheme has been expanded to the retail/consumption and transportation sectors in 2011, covering the whole supply chain.  According to our survey in 2011, the total floor area for wine storage run by the accredited companies has increased by 60%, relative to the capacity available before wine duty exemption.  We are examining ways to further refine the scheme, with a view to attracting more Asian investors to store their investment-grade wines in Hong Kong;
(e)
combating counterfeit wine: the Customs and Excise Department (C&ED) has established a dedicated investigation team since August 2008 to tackle counterfeit wine.  In October 2008, the Department formed an alliance with the industry for strengthening co-operation in intelligence collection and enhancing their capacity in monitoring market activities.  In May 2011, they set up a specialist team under the alliance, drawing in experts to assist in enforcement against counterfeit wine.  C&ED has also established a liaison network with overseas and Mainland enforcement agencies for the purpose of enhancing its capability in intercepting suspected counterfeit wine and verifying wine authenticity; and 

(f)
up to 2011, we have signed co-operation agreements with 12 major wine-producing countries/regions, including France (and its Bordeaux and Burgundy regions), the USA (and its Washington and Oregon states), Portugal, Spain, Australia, Chile, Italy, Hungary and New Zealand to strengthen promotional activities in areas including wine-related trade, investment and tourism, etc..
In 2011, the local government in Burgundy organised a large-scale wine promotion event in Hong Kong for the first time.  Italy was the partner country for TDC’s International Wine and Spirits Fair.  For our co-operation agreement with Bordeaux, we signed a supplementary agreement with them in 2011 for the purpose of strengthening our collaborations in the Wine and Dine Festival.　Bordeaux would endeavour to bring more wine and food traders to the event. 
In 2012-13, the Government will continue to roll forward and keep up the momentum of our work, for the purpose of sustaining the development of wine-related businesses.  

We coped with the workload arising from the implementation of the above measures through re-deployment of existing resources.  The related expenditure was subsumed under the establishment of and provision for the Commerce, Industry and Tourism Branch of this Bureau. It is difficult to quantify such expenditure separately.  Other than that, the main expenses went to two key wine-related promotion events.  They were the Hong Kong Wine and Dine Festival organised by HKTB and the Hong Kong International Wine and Spirits Fair staged by TDC.  The costs were recovered through government subvention, charging of fees or commercial sponsorship. 
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Question :

In 2011-12, the Commerce and Economic Development Bureau, inter alia, “continued to support the further development of wine-related businesses in Hong Kong”.  What specifically was the work involved in this policy area?  What were the outcomes to be achieved (including the volume of wine transactions and additional jobs created)?  What were the manpower and resources involved in this area?

Asked by :
Hon. TSE Wai-chun, Paul

Reply :

Details of our efforts in 2011-12 to support the development of wine-related businesses are given below - 
(a)
trade and investment promotion: Invest Hong Kong (InvestHK), through its overseas offices, actively encouraged foreign wine companies to set up/expand business in Hong Kong, by advertising the relative advantages of Hong Kong as an ideal platform for tapping the Asian market (in particular the Mainland).  We in the Commerce and Economic Development Bureau co-ordinated the promotion strategy of relevant agencies, namely the Hong Kong Trade Development Council (TDC), the Hong Kong Tourism Board (HKTB), and InvestHK.  HKTB organised the third Wine and Dine Festival in late October 2011.  This was followed by TDC’s fourth Hong Kong International Wine and Spirits Fair in early November, the largest one of its kind in Asia.


According to the Census and Statistics Department, in the year 2010-11, over 200 companies with wine as their core business were newly established in Hong Kong.  Wine-related businesses in Hong Kong continued to thrive in 2011.  Wine imports reached $9.7 billion, representing an increase of 40% relative to 2010.  In 2011, Hong Kong also kept its title as the largest wine auction centre in the world, for two consecutive years.  The total auction sales amounted to $1.78 billion.


We continue to keep an eye on the market.  The industry is generally upbeat about the prospects of wine-related business.  According to Vinexpo’s market survey which was released this month, Asia would account for more than half of the growth in wine consumption worldwide between 2011 and 2015; the consumption of wines in Mainland China (including Hong Kong) will grow by 54.2%.  We will continue to keep any changes in the market conditions under close monitoring.

(b)
facilitating the movement of wine imports into the Mainland: in June 2010, we rolled out with the Mainland Customs facilitation measures for wines imported from Hong Kong.  The measures include pre-valuation of duty whilst the wines are in Hong Kong and compression of clearance time at Mainland ports.  The measures are being tried out in Shenzhen.  So far, more than 40 Hong Kong companies have registered for participation in the scheme.  We are now discussing with the Mainland on how to make the scheme more user-friendly, including extending the scheme beyond Shenzhen;

(c)
manpower training and education: the Government carried out a survey in 2010 to understand the manpower and training situation.  According to the survey, in 2008 and 2009, the number of persons engaged in wine-related businesses (including wine trading, retailing, warehousing, catering and transportation, etc.) has increased by more than 5 000, bringing the total to nearly 40 000 by the end of 2009.  The increase is equivalent to about 1 000 full-time jobs.  We did not conduct a similar survey in 2011.  Nonetheless, according to industry feedback, we believe that the employment figure continues to rise. 


The Government has been fostering close liaison between the industry and the training institutions, with a view to allowing the two sides to work together in assessing long-term manpower needs and in mapping out the best way for meeting such needs.  Responding to rising demand and driven by market forces, public as well as private training institutions are enriching/expanding their wine appreciation courses and developing enhanced manpower training programmes.   


For instance, the Vocational Training Council (VTC) has been expediting the launching of new wine-related courses and modules since 2009 and strengthening its partnership with overseas institutions.  This enhances the training that VTC offers to personnel ranging from sommeliers to frontline catering staff.  There are 1 900 places in the 2011-12 academic year, and the figure will grow to 2 200 in 2012-13.  VTC will also establish an International Cuisine College in 2014.  As part of our efforts to sustain the development of wine-related business in Hong Kong, the College is to provide training on food and wine pairing, wine appreciation and other wine-related matters.  


We have also encouraged partnership between local and overseas training institutions through the co-operation agreements signed with our trading partners.  For example, the School of Professional and Continuing Education of the University of Hong Kong partnered with a French institution to launch the first Master of Business Administration’s programme in Hong Kong on wine.  The programme seeks to nurture managers with a good understanding of the wine business environment.  At present, a total of 50 places are offered under the programme.  The first batch of students graduated in 2011;

(d)
wine storage: with the assistance of the Government, the Hong Kong Quality Assurance Agency launched a scheme for accrediting storage facilities in late 2009.  At present, 32 facilities have been accredited.  The scheme has been expanded to the retail/consumption and transportation sectors in 2011, covering the whole supply chain.  According to our survey in 2011, the total floor area for wine storage run by the accredited companies has increased by 60%, relative to the capacity available before wine duty exemption.  We are examining ways to further refine the scheme, with a view to attracting more Asian investors to store their investment-grade wines in Hong Kong;
(e)
combating counterfeit wine: the Customs and Excise Department (C&ED) has established a dedicated investigation team since August 2008 to tackle counterfeit wine.  In October 2008, the Department formed an alliance with the industry for strengthening co-operation in intelligence collection and enhancing their capacity in monitoring market activities.  In May 2011, they set up a specialist team under the alliance, drawing in experts to assist in enforcement against counterfeit wine.  C&ED has also established a liaison network with overseas and Mainland enforcement agencies for the purpose of enhancing its capability in intercepting suspected counterfeit wine and verifying wine authenticity; and 

(f)
up to 2011, we have signed co-operation agreements with 12 major wine-producing countries/regions, including France (and its Bordeaux and Burgundy regions), the USA (and its Washington and Oregon states), Portugal, Spain, Australia, Chile, Italy, Hungary and New Zealand to strengthen promotional activities in areas including wine-related trade, investment and tourism, etc..
In 2011, the local government in Burgundy organised a large-scale wine promotion event in Hong Kong for the first time.  Italy was the partner country for TDC’s International Wine and Spirits Fair.  For our co-operation agreement with Bordeaux, we signed a supplementary agreement with them in 2011 for the purpose of strengthening our collaborations in the Wine and Dine Festival.　Bordeaux would endeavour to bring more wine and food traders to the event. 
In 2012-13, the Government will continue to roll forward and keep up the momentum of our work, for the purpose of sustaining the development of wine-related businesses.

We coped with the workload arising from the implementation of the above measures through re-deployment of existing resources.  The related expenditure was subsumed under the establishment of and provision for the Commerce, Industry and Tourism Branch of this Bureau. It is difficult to quantify such expenditure separately.  Other than that, the main expenses went to two key wine-related promotion events.  They were the Hong Kong Wine and Dine Festival organised by HKTB and the Hong Kong International Wine and Spirits Fair staged by TDC.  The costs were recovered through government subvention, charging of fees or commercial sponsorship. 
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Question :

Which industries are involved in “wine-related businesses”?  Which of these industries are related to tourism?  What is the expenditure for each “promotion” project?

Asked by :
Hon. TSE Wai-chun, Paul

Reply :

The industries involved in wine-related businesses include trading, auctioneering, retail, storage, transportation, catering, wine appreciation, education, brand promotion and exhibition etc.  The economic activities concerned are related to the tourism sector in certain aspects. 
The Hong Kong Tourism Board (HKTB) spearheads tourism-related promotion activities for wine.  In 2012-13, HKTB will carry out a series of promotion activities in Hong Kong and overseas to publicise Hong Kong’s diverse dining culture and wine and dine strengths, further branding Hong Kong as the premier destination for visitors to enjoy fine wine and cuisine.  The details are as follows. 

HKTB will designate November 2012 as a Wine and Dine Month.  On top of a 4-day “Hong Kong Wine and Dine Festival” at the West Kowloon Waterfront Promenade, HKTB will collaborate with the catering sector to roll out events under different themes each week during the month.  Apart from developing and promoting thematic activities with the travel sector, HKTB will bundle wine and dine offers by catering outlets as well as accommodation and dining privileges by the hotel sector, so as to attract more visitors to come to Hong Kong to enjoy the wine and dine experience.  In 2012-13, HKTB has earmarked $8.7 million for organising and promoting the Wine and Dine Month.  It will actively seek commercial sponsorship with a view to enriching the promotion with new elements.
Moreover,　HKTB is planning to attend a number of large-scale international food and wine events in various long-haul markets, such as France, the United States, Australia and the United Kingdom, to showcase Hong Kong’s wine and dine excellence, and promote our “Wine and Dine Month” in November 2012.  In particular, the Bordeaux Wine Festival in June 2012 will feature Hong Kong as the City of Honour.  HKTB will leverage on this opportunity to promote Hong Kong to visitors and gourmets from around the world.  The related expenditure of the promotion work has been subsumed under the Government’s provision for HKTB in 2012-13.  It is difficult to quantify such expenditure separately. 
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Question :

Regarding the work of “supporting the further development of wine-related business”, what policies and measures will be put in place by the Bureau to “facilitate the movement of wine imports into the Mainland”?  What practical work will be undertaken on the front of “manpower training and education”?  What are the specific items?

For the above work, what will be the manpower and funding involved?  What are the performance indicators?

Asked by :
Hon. TSE Wai-chun, Paul

Reply :

To facilitate the movement of wine imports into the Mainland, we rolled out with the Mainland Customs facilitation measures for wines imported from Hong Kong in June 2010.  The measures include pre-valuation of duty whilst the wines are in Hong Kong and compression of clearance time at Mainland ports.  The measures are being tried out in Shenzhen.  So far, more than 40 Hong Kong companies have registered for participation in the scheme.  We are now discussing with the Mainland on how to make the scheme more user-friendly, including extending the scheme beyond Shenzhen.

As regards manpower training and education, the Government has been fostering close liaison between the industry and the training institutions, with a view to allowing the two sides to work together in assessing long-term manpower needs and in mapping out the best way for meeting such needs.  Responding to rising demand and driven by market forces, public as well as private training institutions are enriching/expanding their wine appreciation courses and developing enhanced manpower training programmes. 

For instance, the Vocational Training Council (VTC) has been expediting the launching of new wine-related courses and modules since 2009 and strengthening its partnership with overseas institutions.  This enhances the training that VTC offers to personnel ranging from sommeliers to frontline catering staff.  There are 1 900 places in the 2011-12 academic year, and the figure will grow to 2 200 in 2012-13.  VTC will also establish an International Cuisine College in 2014.  As part of our efforts to sustain the development of wine-related business in Hong Kong, the College is to provide training on food and wine pairing, wine appreciation and other wine-related matters.

We have also encouraged partnership between local and overseas training institutions through the co-operation agreements signed with our trading partners.  For example, the School of Professional and Continuing Education of the University of Hong Kong partnered with a French institution to launch the first Master of Business Administration’s programme in Hong Kong on wine.  The programme seeks to nurture managers with a good understanding of the wine business environment.  At present, a total of 50 places are offered under the programme.  The first batch of students graduated in 2011. 

We coped with the above workload through re-deployment of existing resources.  The related expenditure was subsumed under the establishment of and provision for the Commerce, Industry and Tourism Branch of this Bureau.  It is difficult to quantify the expenditure separately.
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Question :

Last year, the wine industry’s promotional programmes and the Hong Kong Tourism Board’s (HKTB) Hong Kong Wine and Dine Festival were organised at about the same time and were of a similar nature.  Will the Commerce and Economic Development Bureau (CEDB) organise any promotional programmes in the new financial year?  What is the expenditure in this regard?  How does the CEDB avoid overlapping its promotional efforts with those of the HKTB?

Asked by :
Hon. TSE Wai-chun, Paul

Reply :

In recent years, various wine promotional activities were held in the months of October and November in the interest of creating synergy.  The main promotion projects under the coordination of the Commerce and Economic Development Bureau include the Hong Kong International Wine and Spirits Fair (organised by the Hong Kong Trade Development Council (TDC)), and the Hong Kong Wine and Dine Festival (staged by the Hong Kong Tourism Board (HKTB)).  We will continue to organise these two events in 2012. 

The above two promotional events differ in terms of objectives, nature and target participants.  TDC's Wine and Spirits Fair is an event for traders.  It provides a platform for companies from wine-producing countries and regions all over the world to showcase their wines to buyers and traders in Hong Kong and other Asian economies for the purpose of business matching.  Through successful transactions, this helps fortify Hong Kong's position as a regional wine trading and distribution hub. 
HKTB's Wine and Dine Festival, on the other hand, aims to cultivate in Hong Kong a wine appreciation culture and enhance the knowledge related to wine appreciation among local residents, restaurant practitioners and tourists.  Besides drawing visitors’ participation in the Festival, it also helps project in the long run Hong Kong’s image and brand as a wine and gourmet centre in Asia, thereby attracting more overseas and Mainland consumers to come to Hong Kong for gastronomic experience with fine wines and enhancing our city's appeal as a travel destination with diverse attractions. 
Moreover, HKTB is planning to attend a number of large-scale international food and wine events in various long-haul markets, such as France, the United States, Australia and the United Kingdom, to showcase Hong Kong’s wine and dine excellence, and promote our “Wine and Dine Month” in November 2012.  In particular, the Bordeaux Wine Festival in June 2012 will feature Hong Kong as the City of Honour.  HKTB will leverage on this opportunity to promote Hong Kong to visitors and gourmets from around the world.
In brief, TDC focuses on the promotion of the wine trade, while HKTB carries out the function of tourism branding and enriching Hong Kong’s tourism offerings.  The positioning and objectives of these two organisations are distinct from each other, and yet complementary at the same time.  Both contribute to the economic development of Hong Kong.
We coped with the above work through re-deployment of existing resources.  The costs of the two promotional events were recovered through government subvention, charging of fees or commercial sponsorship. 
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Question :
What are the specific measures as well as staffing provision estimated for 2012-13 for preventing and combating illegal activities related to counterfeit wine?  What were the respective figures for the targeted investigations and enforcement actions carried out each year by the dedicated investigation team responsible for such activities under the Intellectual Property Investigation Bureau of C&ED for the last three years (i.e., 2009-10 to 2011-12)?  What was the effectiveness?

Asked by :
Hon. CHEUNG Yu-yan, Tommy
Reply :
The Intellectual Property Investigation Bureau of Customs and Excise Department (C&ED) has established a dedicated investigation team since August 2008, consisting of 1 Senior Inspector, 1 Chief Customs Officer and 5 Customs Officers to tackle counterfeit wine in addition to other trade mark infringement activities.  We will maintain the existing staffing provision in 2012-13. 

C&ED has formed an alliance with the wine industry since October 2008 to strengthen co-operation in intelligence collection and monitoring of market activities.  In May 2011, we set up a specialist team under the alliance to assist enforcement against counterfeit wine.  C&ED has also established a liaison network with overseas and Mainland enforcement agencies for the purpose of enhancing its capability in intercepting suspected counterfeit wine and verifying wine authenticity.  

From 2009-10 to 2011-12, we received a total of 10 wine-related reports.  Enforcement action was not found necessary after investigation.  We will remain vigilant and continue to monitor the operation of the wine market closely.
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