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Monsieur (François) Patriat, Monsieur (Pierre-Henry) Gagey, Monsieur (Benoît) de Charette, distinguished speakers, ladies and gentlemen,



Good morning.  It gives me great pleasure to visit you in Burgundy, a place renowned for wine, food and other finer things in life.  I am also honoured to join you today at the very first seminar co-hosted by Hong Kong, the Burgundy Regional Chamber of Commerce and Burgundy Wine Board.
2.     I am attending this seminar, and meeting friends in Burgundy, on behalf of our Secretary for Commerce and Economic Development.  He would like to send his sincere apologies because of some unexpected commitment at our legislature.
3. 

I would like to give you an overview of how HK has become the wine hub in Asia, before our guest speakers share with you on how to make the best use of HK’s advantages to exploit the market potential in Hong Kong and beyond.
Zero Wine Duty and Other Support
4. 

We have just showed you a video of the Hong Kong wine scene.  The pictures were however quite different before we did away with wine duty in 2008.  We made the decision to become the first wine free-port, after we saw the growing demand for wines in the region.  
5. 

The Hong Kong SAR Government has also pulled together a series of supportive measures.  We have promoted the launch of the world’s first accreditation scheme for wine storage facilities pioneered by the Hong Kong Quality Assurance Agency.  It helps to maintain the quality of wines, particularly those finer ones from Burgundy.  The top executives of the Agency are here to tell you how this scheme enhances our strengths in wine logistics.

6. 

Wine quality is also assured by our Customs, who remain vigilant against counterfeit.  

7. 

It has rolled out a facilitation scheme with counterparts in the north, to speed up the flow of wine re-exports to Mainland China through Hong Kong.  The scheme applies to wines entering through Shenzhen, neighbouring Hong Kong, the Mainland city with the highest per-capita income.  It is being extended to Guangzhou which is the largest city in the southern part of Mainland China.
8. 

Hong Kong grows no grapes for the wines we trade.  We cooperate with wine-producing regions, and signed agreements with most of them to promote wine trade, investment and other areas.   Two years ago, we signed one with the Burgundy Regional Council in Dijon.
9. 

Since then we have seen closer ties between Hong Kong and Burgundy.  Our wine imports from Burgundy has gone up by about three times to €18 million in the first seven months of this year, comparing with the same period in 2011.
Growth in Hong Kong
10. 

In total, wine imports into Hong Kong have grown from about €250 million in 2008, to €900 million last year.  This represented an increase of over 240%.  
11. 

Our wine business thrives not just in trading but in other areas.  Hong Kong is proud to have surpassed New York and London, to claim the title of the largest wine auction centre in the world for the last two years.  In 2011, the total auction sales amounted to more than €160 million in Hong Kong.  
12. 

Burgundy classics are the often highlights in our auctions year-round.  Just earlier this month, for example, three bottles of Domaine de la Romanée-Conti of the 2005 vintage was hammered at about €54,000.  This is another world-record price we have witnessed in Hong Kong.  
13. 

To capture the opportunities, nearly 700 new companies relating to wine have been set up in Hong Kong up to end 2011.  Many of them take up conventional roles as traders and logistics operators.  Others pursue new ventures, from urban wineries and bottling to wine investment and consultancy.  
14. 

There are also more and more educational courses on wine in Hong Kong.  Among them many are provided to nurture the talents, at different levels, to support the growing wine business in Hong Kong.  One of our biggest training providers, the Vocational Training Council, is in town to explore opportunities with institutions in Burgundy.
Fundamental Strengths
15. 

Other than the exemption of wine duty and the various supportive measures, what makes you trade wine with Hong Kong?  You could count on our fundamental strengths as an international trading and financial centre.
16. 

As many of you would know, since 1997, Hong Kong has become a Special Administrative Region of China under “One Country, Two Systems” principle.  This means that, apart from enjoying a high degree of autonomy, Hong Kong can retain all the characteristics that underpin our success as an international business city.  In Hong Kong, there are: 

· a level playing field for all, without foreign ownership restrictions;
· a clean and efficient government, as well as the rule of law upheld by an independent judiciary;

· free movement of capital, talent, goods and information.  We are ranked the world’s freest economy in the past 18 years by the Heritage Foundation of the United States;

· independent participation in international forums including the World Trade Organisation; and
· English and Chinese as official languages, with English as the language of business and contracts.  For that matter, French is not a language foreign to us, with the establishment of Alliance Francaise in Hong Kong for more than half a century since 1953.
17. 

To quote from our recent survey on why outside companies run operations in Hong Kong, they find our low and simple tax regime the most important factor.  Hong Kong performs best in this regard.  Our profits tax is capped at 16.5 per cent, and individuals pay no more than 15 per cent in salaries tax.  There is no VAT nor GST.  
18. 

Perhaps above all these, it is our proximity to the growing market of Mainland China that is of most interest to you.

Growing Mainland’s Market

19. 

The Burgundy Wine Board knows the China’s wine market potential well.  I would just like to add two general observations.
20. 

The Ministry of Industry and Information Technology published earlier this year a five-year Plan for Mainland China's wine industry for the period up to 2015.  This “Wine 12-5 Plan”, as generally referred to, mentions wine opportunities on the Mainland.
21. 

First, China has the world's largest potential market.  The "Wine 12-5 Plan" quoted the per capita wine consumption on the Mainland was less than half a litre in 2010, compared with the world average of 7 litres.  The Plan sees that the Mainland would have a growing appetite for wines as income and the love for wines are rising.
22. 

Second, imported wines have become more and more popular on the Mainland.  Compared with 2006, the volume of wines imported by the Mainland rose by 2.5 times to over 28 million litres in 2010.  The proportion of imports to the Mainland's production grew to about 1:4.  The Plan takes the view that, generally, imported wines enjoy competitive advantages over the Mainland's domestic produce.
Opportunities for Burgundy
23. 

What does all the above mean to Burgundy ?  How can Hong Kong’s advantages help you to tap the market of the Mainland and beyond?  
24. 

Many of you have the answers.  We thank those of you who have joined the Burgundy delegations to Hong Kong in the last two years.  Next year you may also wish to take part in the annual wine fair staged by the Hong Kong Trade Development Council.  Ms Buscher, the Council’s Regional Director in Europe, may tell you how this major wine fair in Asia would help put you to potential clients.  Of course we would also welcome you to future rounds of Vinexpo Asia-Pacific to be hosted in Hong Kong, the next time in 2014 two years from now.   
25. 

We are delighted to know that the Burgundy Regional Council is actively planning to move its representative office in Asia to Hong Kong.  This would also be a wise move.  A long term presence in Hong Kong would help raise your profile to buyers from different parts of Asia.  We would help the relocation process. 
26. 

As Commissioner for Tourism, I would of course urge Burgundy to show a stronger particular in another key fixture on our annual wine calendar, the Wine and Dine Festival.  In the latest round just finished earlier this month, this four-day event attracted nearly 190 000 visitors.  It would be a good opportunity to showcase your products to Mainland China visitors who come to the Wine and Dine Festival. 
27. 

I hope you will find today's business seminar useful and informative.  Have a nice day.
