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Question:

Among matters requiring special attention in 2009-10, the Administration will continue to support the further development of wine-related businesses in Hong Kong.  Please provide specific work plans, giving details on whether the amount of manpower required to be trained and the quantity of storage facilities to be developed have been included in the estimation, and how the industry stakeholders will be assisted to enter the Mainland and Southeast Asia markets.
Asked by: Hon. CHEUNG Yu-yan, Tommy
Reply:

Since the exemption of wine duty last February, we have introduced a series of measures to support the further development of wine trading and distribution businesses in Hong Kong.  These measures cover areas including customs facilitation, trade and investment promotion, manpower training and education, use of heritage buildings (such as Haw Par Mansion) for commercial purposes including wine-related businesses, combating counterfeits, and co-operating with trading partners.  We will continue our efforts in these areas in 2009-10.

Demand for manpower training and storage facilities is market-driven and the Government acts mainly as a facilitator.  Our work in these two areas is as follows -


(a)
on manpower training, we have arranged for the training institutions to meet with the industry to exchange views on training needs.  In the light of feedback from the industry, the relevant training institutions are considering how best to strengthen their wine-related courses.  For example, the Vocational Training Council (VTC) plans to launch new courses from June 2009 to provide about 100 training places, primarily for frontline staff.  Depending on market response, VTC may roll out more wine-related modules in the autumn.  We are also planning to organise a large-scale workshop for the industry and training institutions to further exchange views; and 


(b)
as regards storage facilities, the industry has been responding well to the growth in demand.  For example, a number of companies have set up such facilities in factory premises.  We have also been examining the possible use of heritage buildings for commercial purposes including wine-related businesses.  To test the market, the Development Bureau will invite tenders for Haw Par Mansion later this year, with a view to granting the tenancy in a fair and open manner.

Riding on the success of the first Hong Kong International Wine & Spirits Fair last year, the Hong Kong Trade Development Council will organise its second wine fair in early November 2009.  The Hong Kong Tourism Board is also planning to hold the first Hong Kong Wine and Dine Festival from late October to early November 2009.  These two events should provide a good marketing platform for wine companies aspiring to enter the Asian market.  With a view to providing added room for the industry to tap the Mainland market, we are exploring with the relevant Mainland authorities the possibility of facilitating the clearance of wines exported from Hong Kong into the Mainland.
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Question:

It is stated that in 2009-2010, the Administration will step up promotion of wine trading in Hong Kong and implement the Professional Services Development Assistance Scheme to help enhance the external competitiveness and standard of professional services. 

Will the Administration provide details of the said measures and the estimated expenditure?
Asked by: Hon. IP LAU Suk-yee, Regina 

Reply:

Since the exemption of wine duty last February, we have introduced a series of measures to support the further development of wine trading and distribution businesses in Hong Kong.  These measures cover areas including customs facilitation, trade and investment promotion, manpower training and education, use of heritage buildings (such as Haw Par Mansion) for commercial purposes including wine-related businesses, combating counterfeits, and signing co-operation agreements with trading partners.  We will continue our efforts in these areas in 2009-10.

In 2009-10, we will cope with the added workload arising from the implementation of the above measures through re-deployment of existing manpower resources.  Other than that, the more significant expenses would mainly be related to two key promotional events.  They are the second Hong Kong International Wine and Spirits Fair to be held by the Hong Kong Trade Development Council in early November 2009, and the first Hong Kong Wine and Dine Festival which the Hong Kong Tourism Board plans to roll out from late October to early November 2009.  The costs will be recovered through charging of fees, commercial sponsorship and/or government subvention.

The Government established the “Professional Services Development Assistance Scheme” with $100 million in 2002 to help fund projects aimed at enhancing the standards and the external competitiveness of our professional services.  Non-profit-distributing professional bodies, trade and industrial organisations and research institutes are eligible to apply.  As at March 2009, a total of 213 projects received assistance under the Scheme.  They include international conferences, seminars, training courses, roadshows, exhibitions and research studies, etc., involving approved funding amounting to about $74 million.  The estimated expenditure for 2009‑10 is $10 million, which is comparable to that for 2008-09.
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Question :

Under the Programme of Travel and Tourism, in 2009-2010 the Administration will co-ordinate with the Hong Kong Tourism Board and relevant parties to establish Hong Kong’s reputation for its fine food and wine. In this connection, please advise:

a)
The estimated expenditure for this project;
b)
The number of staff required for this project; whether the staff will be recruited or made available through internal redeployment; 
c)
When the project is expected to be launched; and 
d)
The projected economic benefits of this project for Hong Kong.

Asked by :
Hon. IP Wai-ming

Reply :

To leverage on the favourable market development after the waiving of wine duties last year and publication of the Michelin Guide Hong Kong Macao, we will, through the Hong Kong Tourism Board (HKTB), adopt “2009 Hong Kong Food and Wine Year” as the marketing theme in 2009-2010 to highlight Hong Kong’s diverse culinary experience.

Throughout the year, the HKTB will incorporate food and wine promotion in its local and overseas marketing activities to provide a business platform for the travel trade.  To step up the promotion of Hong Kong as Asia’s wine and gourmet centre, the HKTB also plans to collaborate with famous wine producers to organise the “Hong Kong Wine and Dine Festival” from end October to early November.  During the Festival, the HKTB will stage a wine carnival at West Kowloon Waterfront Promenade.  There will also be food and wine promotions in major dining districts.  To cater for the needs of independent travellers from different markets, the HKTB will produce travel guides and launch a dedicated website on famous local delicacies, and bundle special dining offers by catering outlets for visitors.

The HKTB has earmarked $6 million in 2009-10 under its proposed budget for marketing and promoting the “Hong Kong Wine and Dine Festival” and related activities overseas.  As the HKTB is still working on the content of the programme, the relevant details and budget have yet to be finalised.  The HKTB will also seek sponsorship to fund part of the expenses.  The HKTB will also deploy $1.6 million from its budget to set up a dedicated website on “2009 Hong Kong Food and Wine Year”, produce relevant publications/food guides, and other advertising expenses.  The overall direction of the thematic promotion will be undertaken by the existing staff of the HKTB.  Individual promotion activities will be outsourced to contractors, which will help create additional employment opportunities.
The above promotions will highlight Hong Kong’s competitive edge as a wine and gourmet centre.  Besides creating a business platform for the travel trade, reinforcing Hong Kong’s reputation as a wine and dine centre will, in the long-term, attract more visitors, stimulate tourism and related industries, and benefit Hong Kong’s economy.
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Question:
As regards supporting the further development of wine-related businesses in Hong Kong, what supportive measures will the Administration adopt in the area of trade and investment promotion to develop Hong Kong into a hub for wine-related business?

Asked by: Hon. WONG Ting-kwong
Reply:
We have regular meetings with the Hong Kong Trade Development Council (HKTDC), Invest Hong Kong (InvestHK) and the Hong Kong Tourism Board (HKTB), for the purpose of facilitating information sharing and synchronising their promotion strategy.  We work in concert to promote the further development of wine-related trading activities, including encouraging wine companies aspiring to enter the Asian market to set up or expand their businesses in Hong Kong.

Building on the success of the first international wine fair last year, the HKTDC will organise its second wine fair in early November 2009, on hopefully a more robust scale than that in 2008.  Riding on the publication of the Michelin Guide for Hong Kong and Macau, the HKTB also plans to roll out, in collaboration with renowned wine-producing regions, the first Hong Kong Wine and Dine Festival from late October to early November this year.  These two major events will provide a good marketing platform for wine traders.

At the same time, we have signed memoranda of understanding with France (and its wine-producing region of Bordeaux) and Spain respectively to enhance co-operation in wine trading and investment activities.  We are in discussion with other trading partners on having similar agreements.  Through such co-operation, we proactively encourage wine companies from around the world to take part in large-scale wine-related promotion activities in Hong Kong, including the above two major events.  We are also working through InvestHK which contacts and offers assistance to wine companies interested in setting up or expanding their business in Hong Kong.
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Question :

In order to facilitate the development of Hong Kong into an Asia’s wine trading and distribution centre, what is the financial and staffing provision required for the authorities to guard against the entry of counterfeit wine into Hong Kong’s market? 
Asked by :
Hon. CHEUNG Yu-yan, Tommy

Reply :

To prevent and combat illegal activities related to counterfeit wine, the Customs and Excise Department has formed a 7-member dedicated investigation team (including 1 Senior Inspector, 1 Chief Customs Officer and 5 Customs Officers) under its Intellectual Property Investigation Bureau to carry out targeted investigation and enforcement actions.  Apart from investigating activities related to counterfeit wine, the team would also deal with activities involving other goods with forged trade mark.  The Department provides training for the dedicated investigation team to help bolster its capability in combating counterfeit wine.

In addition, the Department formed an alliance with the wine industry in October 2008 to foster direct communication and intelligence exchange and to enhance cooperation in combating any illegal activities involving counterfeit wine.  

The Department is also strengthening its cooperation with customs authorities and the relevant regulatory and enforcement agencies in major wine producing regions through establishing channels of communication, and developing mechanisms for intelligence exchange and the sharing of information on individual cases.  We will formulate relevant enforcement strategies and acquire knowledge about the trade marks of wine and their anti-forgery features, so as to enhance the effectiveness of our enforcement actions.

The additional work relating to preventing and combating counterfeit wine (including professional training, intelligence collection, investigation and enforcement actions) will be absorbed by redeployment of the Department’s existing resources, without a request for additional provision or manpower.
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