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Question :
According to the industry, Hong Kong surpassed New York to become the world’s largest wine auction centre in 2010.  What is the estimated total value of wine imports in 2011-12 following the exemption of wine duty from February 2008 onwards?  What is the percentage of increase or decrease over the estimate for the previous year?  What initiatives will the Government take to maintain Hong Kong’s status as the world’s largest wine auction centre?  What is the estimated expenditure involved?

Asked by :
Hon. CHAN Mo-po, Paul

Reply :

To help the industry tap the business opportunities arising from the growing demand for wine across Asia (especially the Mainland), the Government exempted the wine duty in February 2008 and had since rolled out a number of supportive measures.  The market response has so far been positive.  Total wine imports into Hong Kong reached $2.9 billion, $4.0 billion and $6.9 billion in 2008, 2009 and 2010 respectively, representing year-on-year increases of 80%, 41% and 73%.

We have not made any projections about the value of wine imports for 2011-12 or the magnitude of change relative to last year.  Market conditions could fluctuate, affected as they may be by many factors.  That said, the industry is generally upbeat about the prospects of wine-related business in Asia (particularly Mainland China) in the medium and longer term.  According to a recent market survey conducted by Vinexpo, the industry forecasts that the consumption of wines in Mainland China (including Hong Kong) would grow by 19.6% from 2010 to 2014 (relative to the period between 2005 and 2009). 

Attracted by our wine duty exemption and the solid demand for quality wines from Asian buyers which emerged in recent years, an increasing number of industry players come to realise the advantages that Hong Kong offers as an ideal platform for tapping the Asian (in particular Mainland) market.  For example, we have a bilingual environment with a wealth of seasoned professionals proficient in Chinese and English.  Our traders have years of experience in providing connectivity to the Mainland market.  Hong Kong people also understand the wining and dining preferences of Asians.  Accordingly, the industry has brought many wine-related sale and promotion activities here, including auctions for fine and rare wines.  According to the industry, in terms of sales value, Hong Kong became the largest wine auction centre in the world in 2010.

In the coming year, we will continue to roll forward and keep up the momentum of our supportive measures.  They include maintaining the present simple import/export procedures, ensuring the availability of quality wine storage facilities through a certification scheme, combating wine counterfeits, strengthening manpower training and education, encouraging more wine-related events to be held in Hong Kong through the co-operation agreements that we have signed with wine-producing countries/regions, as well as assisting auction houses to set up a presence here.  

In 2011-12, we will continue to use existing manpower resources to absorb the extra work arising from the implementation of the above supportive measures.
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Question :

Please provide details regarding the continued support to further develop wine-related business in Hong Kong, including the related type of business (e.g. spirits trading), specific measures, manpower deployment and the expenditure required. etc.

Asked by :
Hon. CHEUNG Yu-yan, Tommy

Reply :

To help the industry tap the business opportunities arising from the growing demand for wine across Asia (especially the Mainland), we will roll forward and keep up the momentum of our supportive measures.  More specifically, we are focusing our efforts on attracting more wine traders to participate in our promotional events and set up companies here, encouraging more exchange programmes with major wine-producing countries for wine and food pairing, consolidating the certification scheme for wine storage facilities, facilitating the clearance of wine imported into the Mainland through Hong Kong, fostering manpower training and education, combating counterfeits, enhancing/encouraging key home-grown and international wine promotional events in Hong Kong, and assisting wine-producing countries/regions in establishing regional promotional offices here.

The above measures help create favorable conditions for the industry to capitalize on the expertise, experience and network available in Hong Kong for the further development of wine-related businesses.  We will maintain our dialogue with the industry and take into account the views of relevant stakeholders when mapping out other practical supportive measures. 

Based on a survey carried out by the Government in mid-2010, not only has the wine promotion policy brought direct benefits to wine trading, auction sales and retailing, it has also helped boost the economic activities in other related areas.  They include storage, transportation, catering, tourism, brand promotion and exhibition, wine appreciation and education, etc.  The synergy thus achieved helps enhance the diversification of our economy. 
In 2011-12, we will continue to use existing manpower resources to roll forward the above measures.  Other than that, the main expenses would go to two key wine-related promotion events this year.  They are the third Hong Kong Wine and Dine Festival which the Hong Kong Tourism Board will organize in late October and the fourth Hong Kong International Wine and Spirits Fair to be staged by the Hong Kong Trade Development Council in early November.  The costs will be recovered through charging of fees, commercial sponsorship and/or government subvention.
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Question :

Has the Administration planned and explored the long-term manpower demand of wine industry and measures to enhance the competitive edge of those serving in the industry to strengthen Hong Kong’s position as a wine distribution hub?  What were the number and increase in number of people engaging in wine-related work for each of the years between 2008-09 and 2010-11?  What wine-related courses were offered in Hong Kong and how many places were available between 2008-09 and 2010-11?

Asked by :
Hon. CHEUNG Yu-yan, Tommy

Reply :

Many public and private training institutions have all along been organizing manpower training programmes and wine appreciation courses to meet market needs.  To facilitate the further development of wine-related businesses in Hong Kong, the Government will continue to foster close liaison between the industry and the training institutions in assessing the long-term manpower needs and mapping out the best way for meeting such needs.  The Government has also encouraged partnership between local and overseas training institutions through the co-operation agreements signed with our trading partners.

Responding to the recent surge in market demand, the institutions, public and private alike, are enriching/expanding wine appreciation courses and developing enhanced manpower training programmes.  For instance, the Vocational Training Council (VTC) has been expediting the launching of new wine-related courses and modules since 2009 and strengthening its partnership with overseas institutions.  This enhances the training programmes that VTC offers to personnel ranging from sommeliers to frontline catering staff and so on.  Last year, VTC signed a co-operation agreement with a French catering institution to foster exchanges and training on pairing between wine and Chinese/French cuisines. 

According to a survey carried out by the Government in mid-2010, in 2008 and 2009, the number of persons engaged in wine-related business (including wine trading, retailing, warehousing, catering and transportation, etc.) has increased by more than 5 000, bringing the total to nearly 40 000 by end 2009.  The number of job increase is equivalent to about 1 000 full-time jobs.  About 60% of the new openings are non-professional/frontline jobs and the rest for managers and professionals.
As regards courses, the above survey also indicates that the number of wine-related manpower and professional courses (including sommelier and bar tendering training as well as wine business/management courses, etc.) grew from 21 in 2007 to 86 in 2009.  The number of participants reached over 8 500 in 2009, representing an increase of more than two times as compared with about 2 400 participants in 2007.

We will continue to encourage the industry to maintain their dialogue with the training institutions, in the interest of ensuring that their manpower needs are met.
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Question :

Regarding co-ordination with the Hong Kong Tourism Board and relevant parties to further showcase Hong Kong as a premier destination for fine food and wine, will the Administration please give details on the activity content, estimated expenditure, manpower and benefits expected to be brought about, etc.?

Asked by :
Hon. CHEUNG Yu-yan, Tommy

Reply :

In 2009, the Hong Kong Tourism Board (HKTB), leveraging on the elimination of wine duty by the Government and the publication of the first Michelin Guide on Hong Kong, adopted the Hong Kong Food and Wine Year as the annual marketing theme and staged the first Hong Kong Wine and Dine Festival in October that year.  The three-day inaugural event attracted over 70 000 participants and was rated one of the “world’s top 10 food and wine events of the year” by ForbesTraveler.com.
In 2010, the Hong Kong Wine and Dine Festival was held on a bigger scale at the end of October.  The event was extended from three to four days, with over 200 food and wine booths and recorded an attendance of more than 110 000.  HKTB also designated November last year as the “Hong Kong Wine and Dine Month” to promote, with the joint efforts of the major dining districts, a diverse range of food and wine offers and programmes to visitors.
In 2011-12, HKTB will continue to strengthen the promotion of Hong Kong’s wine and dine excellence and further enhance the brand image of Hong Kong as the premier destination for visitors to enjoy fine wine and cuisine.  The major activities will include:

· To repeat the four-day Hong Kong Wine and Dine Festival at the West Kowloon Waterfront Promenade in end October.  HKTB will invite more world famous wine producing regions, wine merchants and the catering sector to take part in the event.
· To organise the Best of the Best Culinary Awards in October, targeting local Chinese dining establishments.  The winning restaurants will be invited to showcase their winning dishes to both local residents and visitors at the Wine and Dine Festival.
· To continue to organise the “Hong Kong Wine and Dine Month” in November.  HKTB will roll out thematic events each week, such as large-scale outdoor barbecue parties, seafood festivals, food carnivals in local dining districts including Lan Kwai Fong, SoHo, Knutsford Terrace and Stanley.  HKTB will also join hands with the travel and catering trades to develop and promote thematic activities, such as wine cellar tours, wine walks, wine buffets, cooking classes, etc.
· To bundle wine and dine offers by catering outlets and work with the hotel sector to roll out accommodation and dining privileges for visitors, encouraging them to come and enjoy the wine and dine experiences here.

The estimated expenditure for the Hong Kong Wine and Dine Festival and the “Hong Kong Wine and Dine Month” is $21 million.  HKTB will seek sponsorships to fund part of the expenses.  HKTB will deploy its existing manpower for planning, organising and publicising the overall thematic promotion, while the production of individual programmes will be outsourced to contractors.

On overseas promotion, HKTB will co-operate with major TV networks in the Mainland and other places (such as Taiwan, Singapore and India), as well as gourmet or leisure magazines (including their e-versions) to produce programmes and articles on dining and wining in Hong Kong.  Furthermore, HKTB will organise different types of consumer promotions (such as cooking demonstration by famous Hong Kong chefs or wine tasting events) in our source markets.  HKTB will also work with the Mainland and overseas trade partners to develop and promote thematic itineraries, and publicise Hong Kong through participation in major overseas food and wine events (such as the Food and Wine Classic in Aspen, USA).
At the same time, HKTB will make use of popular social networks, such as Facebook and Weibo for its promotions.  It will also upload video clips of dining and wining in Hong Kong to YouTube, and promote these experiences, together with the Hong Kong Wine and Dine Festival as well as various programmes and offers by dining districts through online forums and mobile applications tailored for the promotions.

The above promotions will highlight Hong Kong’s competitive edge as a wine and gourmet centre.  They will not only generate greater business opportunities for the trade, but also reinforce Hong Kong’s reputation as a wine and dine centre in the long-term, hence attracting more visitors, stimulating spending in tourism and related industries, and benefitting Hong Kong’s overall economy.
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Question :

As mentioned in “Matters Requiring Special Attention in 2011-12”, the Branch will support the further development of wine-related businesses in Hong Kong.  What are the details of the work and the estimated expenditure involved?

Asked by :
Hon. LAM Tai-fai

Reply :
To help the industry tap the business opportunities arising from the growing demand for wine across Asia (especially the Mainland), we will roll forward and keep up the momentum of our supportive measures.  More specifically, we are focusing our efforts in 2011-12 on attracting more wine traders to participate in our promotional events and set up companies here, encouraging more exchange programmes with major wine-producing countries for wine and food pairing, consolidating the certification scheme for wine storage facilities, facilitating the clearance of wine imported into the Mainland through Hong Kong, fostering manpower training and education, combating counterfeits, enhancing/encouraging key home-grown and international wine promotional events in Hong Kong, and assisting wine-producing countries/regions in establishing regional promotional offices here.

The above measures help create favorable conditions for the industry to capitalize on the expertise, experience and network available in Hong Kong for the further development of wine-related businesses.  We will maintain our dialogue with the industry and take into account the views of relevant stakeholders when mapping out other practical supportive measures. 

In 2011-12, we will continue to use existing manpower resources to roll forward the above measures.  Other than that, the main expenses would go to two key wine-related promotion events this year.  They are the third Hong Kong Wine and Dine Festival which the Hong Kong Tourism Board will organize in late October and the fourth Hong Kong International Wine and Spirits Fair to be staged by the Hong Kong Trade Development Council in early November.  The costs will be recovered through charging of fees, commercial sponsorship and/or government subvention.
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Question :

What was the amount of expenditure on promoting wine-related businesses incurred by the Government in 2010-11?

Asked by :
Hon. LEUNG Kwok-hung

Reply :
To help the industry tap the business opportunities arising from the growing demand for wine across Asia (especially the Mainland), the Government exempted the wine duty in February 2008 and had since rolled out a number of supportive measures.  The measures include trade and investment promotion, facilitating the movement of wine imports into the Mainland, introduction of a certification scheme for wine storage facilities, manpower training and education, combating counterfeits, and collaboration with trading partners in promoting wine-related businesses.  

In 2010-11, we coped with the added workload arising from the implementation of the above measures through re-deployment of existing manpower resources.  Other than that, the main expenses went to two key wine-related promotion events.  They were the second Hong Kong Wine and Dine Festival organized by the Hong Kong Tourism Board in late October 2010 and the third Hong Kong International Wine and Spirits Fair staged by the Hong Kong Trade Development Council in early November 2010.  The costs were recovered through charging of fees, commercial sponsorship and/or government subvention.
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Question :

What are the specific measures as well as staffing provision and expenditure estimated for 2011-12 for preventing and combating illegal activities related to counterfeit wine?  What were the respective figures for the targeted investigations and enforcement actions carried out each year by the dedicated investigation team responsible for such activities under the Intellectual Property Investigation Bureau of C&ED for the last three years (i.e., 2008-09 to 2010-11)?  What was the effectiveness?

Asked by :
Hon. CHEUNG Yu-yan, Tommy

Reply :

The Customs and Excise Department (C&ED) formed an alliance with the wine industry in October 2008, and through support from the trade, to strengthen intelligence collection and monitoring of market activities.  C&ED has also established a network of contact with overseas and Mainland enforcement agencies to enhance its capability to intercept suspected counterfeit wine and verify its authenticity.

In August 2008, the Intellectual Property Investigation Bureau (IPIB) of C&ED established a 7-member investigation team (consisting of 1 Senior Inspector, 1 Chief Customs Officer and 5 Customs Officers) and provided special training for it to develop its expertise in handling counterfeit wine cases.  In addition to counterfeit wine, the team is also responsible for handling trade mark infringement cases.  The estimated remuneration expenditure for the team in 2011-12 is about $2.036 million. 

No counterfeit wine case was detected in the past three years (i.e. 2008-09 to 2010-11).  A few reports of suspected fake wine were received but none of the subject wine was subsequently found to be counterfeit.  The Department will remain vigilant and continue to monitor closely the wine market and take enforcement actions where necessary.
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